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 This research purposes to check the effects of Tax Aggressiveness, Company 
Size, Profitability, Leverage, and Public Shareholding on Corporate Social 
Responsibility Disclosure. This research used samples of  company manufacturing 
concumer goods industry sector listed in Indonesia Stock Exchange during 2014-
2017 period. The number of industries that were became in this study were 24 
companies with 4 year observation. Based on purposive samping method, 
research sample total are 96 annual reports. Hypothesis in this research are 
tested by the multiple regression. The result of this research indicated that tax 
aggressiveness, profitability, leverage, and public shareholding do not have 
significant effect to corporate social responsibility disclosure, but company size  
have positive influence to corporate social responsibility disclosure. 
 
Keywords: Tax Aggressiveness, Company Size, Profitability, Leverage,  Public 






 Penelitian ini bertujuan untuk menguji pengaruh agresivitas pajak, ukuran 
perusahaan, profitabilitas, leverage, dan kepemilikan saham publik terhadap 
pengungkapan Corporate Social Responsibility. penelitian ini menggunakan 
sampel perusahaan sektor barang konsumsi yang terdaftar di Bursa Efek Indonesia 
Periode 2014-2017. Jumlah perusahaan yang dijadikan sampel penelitian ini 
adalah 24 perusahaan dengan pengamatan selama 4 tahun. Berdasarkan metode 
purposive sampling, total sampel penelitian adalah 96 laporan tahunan. Pengujian 
hipotesis dalam penelitian ini menuggnakan teknik regresi berganda. Dari hasil 
penelitian ditemukan bahwa agresivitas pajak,profitabilitas, leverage, dan 
kepemilikan saham publik tidak berpengaruh terhadap pengungkapan corporate 
social responsibility, sedangkan ukuran perusahaan berpengaruh positif terhadap 
pengungkapan corporate social responsibility. 
 
Kata kunci: agresivitas pajak, ukuran perusahaan, profitabilitas, leverage, 
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